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Sydney Yueh, Identity Politics and Popular Culture in Taiwan: A Sajiao Generation

( New York: Lexington Books, 2017).
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Generation, 8.
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23 Chris Barker ¥ ~ B 2% (2 * 53 2% 29 B ) (Cultural Studies: Theory

and Practice) (% # : 7 & »2010) - 7 ; Stuart Hall, “The Work of Representation”,

in S. Hall ed., Representation: Cultural Representations and Signifying Practices
(London: Sage/Open University Press, 1997), 6.
24 Raymond Williams, Preface to film (London: Film Drama Limited, 1954); Marxism
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and Literature (Oxford: Oxford University Press. 1977), 131.

%5 Raymond Williams . Culture and Society — % *# Aa\ 177 MaryBarton (1848) &=

B 19+ % 6 3% fihitf {r 4 4 ,;ﬁ“u LN RN T U 19

S R B T T %ﬁ Williams, Raymond Culture and Society (New York:

Columbia University Press, 1958).

Williams, Raymond, Preface to film; Culture and Society; The Long Revolution

(London: Chatto & Windus, 1961); Marxism and Literature (Oxford: Oxford

University Press, 1977).

Raymond Williams, Marxism and Literature, 132.

28 Raymond Williams, Marxism and Literature, 129.

29 Raymond Williams, Marxism and Literature, 130.

30 Raymond Williams, Marxism and Literature, 132, AT dE o (EfEE N Y WA EL

AR FRE SHEEREEE) (L) 5 198 (2014) 1 189-250 -

Raymond Williams, Culture and Society; Marxlsm and Literature.

Raymond Williams, The Long Revolution.

33 Simon Clarke, Paul Hoggett, and Simon Thompson, “Moving Forward in the Study of
Emotions: Some Conclusions”, In Simon Clarke, Paul Hoggett, and Simon Thompson
eds., Emotion, Politics and Society (New York: Palgrave Macmillan, 2006), 11, 162-
175.

3% Chris Barker ¥ ~ et 2 (v “ /27 1 EhwF ) 18-

26

27
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% Raymond Williams, Marxism and Literature (1977), 131-135.

3% Margaret Somers, “The Narrative Constitution of Identity: A Relational and Network
Approach”, Theory and Society, 23.5(1994):605-650; Margaret Somers and Gloria
Gibson (1994b). “Reclaiming the Epistemological ‘Other’: Narrative and the Social
Constitution of Identity”, In Craig Calhoun ed., Social Theory and the Politics of
Identity. (Oxford: Basil Blackwell, 1994), 37-99; Margaret Somers, “What’s Political
or Cultural about the Political Culture Concept? Toward an Historical Sociology of
Concept Formation”, Sociological Theory, 13.2(1995):113-144; Margaret Somers,
“Narrating and Naturalizing Civil Society and Citizenship Theory: The Place of
Political Culture and the Public Sphere”, Sociological Theory, 13.3 (1995): 229-274;
Margaret Somers, “What's in a Name? Sociological Explanation and the Problem of
Place”, American Sociological Review, 60.5(1995): 797-804.

VoAt o (A A RAELE D HIR - R SHEEREMEE ) 2030



iz T g, v At A 103

BN HATE A EBDNE T HE - B R T AT 2]
FEEEE MBI FEEGREAAER L I HEEE T W HEEE Mg E
ESAAERE - *

2 TAF | TEE BB

'H -2 BRHEZEEIE

THE ) EEAEENRER LR EERAS B e UREHEE
MBS HYEGE - H U 2B HIE R SE MR S P MO BRI R
RE AR EE G H D AT SUEHRATR -

U EE N B GEEER " B | EEAEENE —(ERERE
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% Nicholas Garnham, “Toward a Theory of Cultural Materialism”, Journal of
Communication (Ferment in the Field, special issue), 33.3 (1983): 314-329.

39 Jean Baudrillard, “Consumer Society”, in Mark Poster ed., Jean Baudrillard: Selected

Writings, (Stanford, Calif.: Stanford University Press, 1988), 29-56; Jean Baudrillard,

trans. by D. F. Glaser, Simulacra and Simulation, (Michigan: University of Michigan

Press, 1994); Jean Baudrillard, The Systems of Objects (London: Verso, 1995); Jean

Baudrillard, The Consumer Society: Myths and Structure (London: Sage, 1998);

Robert Bocock, Consumption (London and New York: Routledge), 1993; Scott Lash

and John Urry, Economies of Signs and Space (London: Sage, 1994); Celia Lury,

Consumer Culture (Cambridge: Polity Press, 1996); Daniel Miller, Acknowledging

Consumption (London : Routledge, 1995); Daniel Miller, A Theory of Shopping

(Cornell University Press, 1998); Don Slater, Consumer Culture and Modernity

(Cambridge: Polity, 1997); John Storey, Cultural Consumption and Everyday Life

(London: Arnold, 1999).

John Urry, Consuming Places (London: Routledge), 1995.

41 Mike Featherstone, “Lifestyle and Consumer Culture”, Theory, Culture and Society,
4.1(1987): 55-70; Mike Featherstone, “Perspectives on Consumer Culture”, Sociology,
24(1990): 5-22; Mike Featherstone, Undoing Culture: Globalization, Postmodernism
and Identity (London: Sage, 1995); Robert Bocock, Consumption (London and New
York: Routledge, 1993).

42" Jean Baudrillard, trans. by D. F. Glaser, Simulacra and Simulation, (1994); Tim Dant,
Material Culture in the Social World: Values, Activities, Lifestyles (Buckingham: Open

40
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University Press, 1999); Celia Lury, Consumer Culture; Daniel Miller, Material
Culture and Mass Consumption; Daniel Miller, Acknowledging Consumption; Daniel
Miller, A Theory of Shopping.

BOF AR (P AR SR D 19942004 £ B FALE A S i R
#E 12004 £ EFE € TAHE  (F77 > 2004)

MO (BRI FAIRTY TR BF 1 Bt FEHE (L E) ¥ 248 (2013):
77-99 -

45 Mike Featherstone, Undoing Culture: Globalization, Postmodernism and Identity
(London: Sage, 1995), 117.

46 MattAlt > (P ~ %3 » = %P @ #% - T 3= - Hello Kitty 2Channel » 4z A%+
e A FT8 i <k 4 ) (Pure Invention: How Japan’s Pop Culture Conquered the
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PRETECTHY TEE AR (Vo D) B2 o BT RENRIE SRS D

World) (A omig2021)-
N u@u»‘ow&ﬂwﬁ FE - BARIP ABF L SRR )
(7 t22garFmy ) 5275 % 489 (2014) 193-122
48;*):!1;%%%"#5* A L RBTRY hp A g ) (LB RELEF)
514 (2014): 87-128 -

Ming-Tsung Lee, “Absorbing ‘Japan’: Transnational Media, Cross-cultural
Consumption, and Identity Practice in Contemporary Taiwan” (Diss., University of
Cambridge, 2004), 25.

Hsin-Yen Yang, “Re-interpreting Japanomania: Transnational Media, National Identity
and the Restyling of Politics in Taiwan” (Diss. University of lowa, 2010), 58.
Beng-Huat Chua, “Conceptualizing an East Asian Popular Culture”, In K. Chen and B.
H. Chua eds., The Inter-Asia Cultural Studies Reader (London & New York: Routlege,
2007), 115-139; T. 1. Craig ed., Japan Pop!: Inside the World of Japanese Popular
Culture (Armonk, N.Y.: M.E. Sharpe, 2000).
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Understanding Kwaii in Taiwan

Chia-yin Chuang”

Abstract

This paper explores how the concept of Kawaii (] &\ >, the Japanese word for
‘cute’) is embodied within people’s feelings and everyday practices in contemporary
Taiwan.

I consider Kawaii as historically specific ‘structures of feeling’ harboured by
contemporary Taiwanese people. [ will first discuss how Kawaii was imported from
Japan, and then produced and consumed by Taiwanese society. I will then go on to
discuss the A-Bian Doll and its accessories; which is the most significant example of
how Kawaii is made tangible in Taiwanese-politics. Then, ['will discuss the way that
Kawaii exists within Taiwanese society as a popular trend, within people’s bodies as

the masquerade.

Keywords: kawaii, structures of feeling, consumption, cultural commodities,

everyday practices
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